
 
Empowering innovation in STE(A)M 

through IP awareness 

2020-1-UK01-KA201-078934 

 

 

 

1 

 

  

 

 

Deliverable: IO1.A4.2 

DATE  
 

 

 

CIVIC 

Authored by: Your Name 

Project Number:  2020-1-UK01-KA201-078934  
 

Module 2 – Trademarks in Art 
Lesson Plan 

The European Commission's support for the production of this publication 

does not constitute an endorsement of the contents, which reflect the 

views only of the authors, and the Commission cannot be held responsible 

for any use which may be made of the information contained therein. 



 
Empowering innovation in STE(A)M 

through IP awareness 

2020-1-UK01-KA201-078934 

 

 

 

2 

Version Date Author Description Action Pages 

1.0 20/01/2021 HESO Creation C TBS 

      

      

 

  (*) Action: C = Creation, I = Insert, U = Update, R = Replace, D = Delete 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

REVISION HISTORY 

REFERENCED DOCUMENTS 

ID Reference  Title 

1 2020-1-UK01-KA201-078934  IPinSTEAM Proposal 

2    

ID Reference  Title 

1    

2    

APPLICABLE DOCUMENTS 



 
Empowering innovation in STE(A)M 

through IP awareness 

2020-1-UK01-KA201-078934 

 

 

 

3 

Contents 
1. Title of the lesson plan ................................................. Σφάλμα! Δεν έχει οριστεί σελιδοδείκτης. 

1.1 General Information ................................................................................................................... 4 

1.1.1 Brief Description ............................................................................................................. 4 

1.1.2 Learning Objectives – Intellectual Property in STEAM topics .......................................... 4 

1.1.3 Links to curriculum.......................................................................................................... 4 

1.1.4 Duration .......................................................................................................................... 4 

1.1.5 Extra materials required ................................................................................................. 4 

1.2 Step-by-step instructions ....................................................................................................... 5 

1.2.1 Introduction or orientation ............................................................................................... 6 

1.2.2 Preparation or conceptualization .................................................................................... 6 

1.2.3 Investigation ................................................................................................................... 7 

1.2.4 Conclusion ..................................................................................................................... 7 

1.3 Key questions for knowledge testing ..................................................................................... 7 

2. Additional resources ..................................................................................................................... 8 

2.1 Further reading ...................................................................................................................... 8 

2.2 Appendix ............................................................................................................................... 9 

References ........................................................................................................................................ 10 

 

  



 
Empowering innovation in STE(A)M 

through IP awareness 

2020-1-UK01-KA201-078934 

 

 

 

4 

1. Debate 
 

1.1 General Information 

In this “Debate” exercise students can improve their “quick thinking” skills, communication and critical 

thinking skills and at the same time increasing their knowledge on Intellectual Property (IP) subject, 

specifically about trademarks, within the Arts. 

 
 

1.1.1 Brief Description 

 

The following lesson plan will include a small debate exercise, which will involve all the students, giving 

everyone the possibility to express their opinion and improving their critical thinking skills. The lesson 

plan will be based on the context of trademarks within the world of art. 

 

 

1.1.2 Learning Objectives – Intellectual Property in STEAM topics 

 

The following lesson plan has the objective of teaching in a lighter way about what trademarks are and 

how they work, but also when it is correct to talk about trademarks in art. 

 

1.1.3 Links to curriculum 

 

The following lesson plan links to the STEAM subjects, specifically to the Social Studies one. Social 

studies give a broad understanding of the academic subjects which constitute the social sciences. 

These include sociology, art, health and social policy, business studies, economics, lifelong learning 

and politics. 

This lesson plan will be linked to the art subject. 

 

1.1.4 Duration 

 

The following lesson plan can last from 1 to 2 hours in a classroom of about 15 to 25 students. 

 

1.1.5 Extra materials required 

 

o Images of Andy Warhol’s artwork (Campbell Soup Cans, 1962; Marylin Monroe, 1967; etc.) 

o Small summary and key points of Andy Warhol’s art and history. (example: 

https://www.britannica.com/biography/Andy-Warhol) c 

https://www.britannica.com/biography/Andy-Warhol
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1.2 Step-by-step instructions 

 

The lesson plan created to teach more deeply about trademarks, within Art, is based on a simple debate 

exercise.  

1. First of all, the teacher has to show the main file on Trademarks in Art module, in order for 

students to get familiar with the topic treated and relevant material. This will also allow students 

to understand better what trademarks are and its main characteristics. 

2. Afterward, the teacher can decide if divide or not the classroom in teams. However, even if the 

students are divided into teams, every member of the team must have the possibility to express 

their personal opinion. 

3. Once established if students participate to the exercise individually or within a team, the debate 

topic context is presented to the classroom. 

The context of the debate topic is about the famous Andy Warhol’s artwork.  

4. The teacher shows Andy Warhol’s famous images of artwork (like the ones mentioned in the 

Material section above) to the classroom, in order for them to get familiar with the art pieces. 

5. Now, the teacher can ask the class about their knowledge on the artist’s work. This is also a 

way to warm up the students and let them start get confident with speaking. 

6. The teacher now reads the main information and key points about the artist’s art and life. 

7. Once the students have all the information they need about the context, the specific debate topic 

is presented. 

The debate topic is the following: 

 “The image Campbell Soup Cans, 1962, has become a symbol of Andy Warhol’s work, if not 

one of his trademarks. However, the artist used the image of a brand to realise its work, without 

permission. The Campbell Soup company, never sued the artist for using their brand image 

because was considered a positive publicity for the brand, even if the image became world-wide 

famous and brought lots of success to the artist. Another important fact is that the painting, even 

if considered the artist’s trademark, has never been registered as an official trademark, and that 

means it can be copied.” 

What do you think about this case? Do you think it was right for Andy Warhol to take advantage 

of the mentioned brand for artwork, making it recognisable everywhere not for fulfilling its 

purpose of brand? (The Campbell Soup is recognisable in the world for Andy Warhol’s work and 

not for being a Soup company brand). Discuss. 

8. The debate is starting. Encourage the students to talk and express their opinions. Collect 

different argumentation. Ask other questions in case the debate starts to get lighter. 

9. At the end of the debate, all opinions and arguments are weighted. 
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1.2.1 Introduction or orientation 

 

In this phase the topic of the debate is presented to the students. The teacher’s role in this phase is to 

encourage students to express ideas, prior knowledge and questions about the topic, while promoting 

interaction and communication between them. 

The mentioned topic of the debate is “The image Campbell Soup Cans, 1962, has become a symbol of 

Andy Warhol’s work, if not one of his trademarks. However, the artist used the image of a brand to 

realise its work, without permission. The Campbell Soup company, never sued the artist for using their 

brand image because was considered a positive publicity for the brand, even if the image became world-

wide famous and brought lots of success to the artist. Another important fact is that the painting, even 

if considered the artist’s trademark, has never been registered as an official trademark, and that means 

it can be copied.” 

What do you think about this case? Do you think it was right for Andy Warhol to take advantage of the 

mentioned brand for artwork, making it recognisable everywhere not for fulfilling its purpose of brand? 

(The Campbell Soup is recognisable in the world for Andy Warhol’s work and not for being a Soup 

company brand). Discuss. 

 

1.2.2 Preparation or conceptualization 

 

This phase refers to the understanding of the concept, which relates to the topic presented in the 

previous phase. Any concept definitions, theoretical knowledge or other prerequisite background 

Image 1: Project logo 

 Source: IPinSTEAM project 
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information can be presented here. The teacher can answer potential questions or clarify any doubts 

the students might have about the context given in the previous phase. 

In this phase the teacher also starts presenting the theoretical material about the topic, in this case 

“Trademarks in Art”, including concept definitions, theoretical knowledge or other prerequisite 

background information. 

Once again, the students can ask questions and get any clarification from their teacher before starting 

the exercise. 

 

 

1.2.3 Investigation 

 

In this phase the teacher has to decide if to divide or not the students in small groups and presenting 

the learning material for students to work on, before starting the main exercise. 

In this phase students can work individually or collaboratively in small groups. You may also ask and 

encourage them to think and present their argument in a concise and clear way. 

In this phase the debate is set up and started. 

 

1.2.4 Conclusion 

 

Here is conclusion phase where main points, answers, results and steps are summarized. In this phase 

you may have discussion, communication and reflection to wrap-up key topics addressed in the lesson 

plan. 

 

 

1.3 Key questions for knowledge testing 

The lesson plan can be accompanied by a short quiz of about five key questions that can be 

used to check the learners’ knowledge acquisition. Correct answers in multiple choice 

questions can be marked in bold. 

 

Question 1:Trademarks are elements of branding that distinguish the products or services of a trader 

from those of other traders 

[True] [False] 

 

Question 2: In what case a trademark cannot be registered? 

[if the trademark is misleading] [if the trademark is offensive] [if the trademark is similar to another 

one] [All of the reasons listed] 

 

Question 3: The image Campbell Soup Cans, created by Andy Warhol in 1962, was registered as 

trademark the following year. 

[True] [False] 
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Question 4: (More than one answer is right): Once registered the trademark, the trademark owner will 

be able to: 

[sell and license the brand] [use the ® symbol next to the brand name] [Copy other brands’ 

trademarks] [take legal action against anyone who uses the brand without the owner’s 

permission] 

 

 

2. Additional resources 
2.1 Further reading 

 
Kellett, A. (2019, March 7). The Difference Between Trade Marks, Patents, Copyright And Designs. 

Intellectual Property - UK. https://www.mondaq.com/uk/trademark/786548/the-difference-between-

trade-marks-patents-copyright-and-

designs#:%7E:text=trade%20marks%20are%20elements%20of,protects%20the%20appearance%20

of%20products. 

 

  Government Digital Service. (2014, December 30). Apply to register a trade mark. GOV.UK. 

https://www.gov.uk/how-to-register-a-trade-mark/what-you-can-and-cant-register 

 

  European Union Trademark: register your EU trademark. (2021). Trademarkhost. 

https://www.trademarkhost.com/european-union-

trademark#:%7E:text=A%20trademark%20application%20has%20to,Intellectual%20Property%20offic

e%20(EUIPO). 

 

Editor. (2020, May 25). Trademarks in the fashion industry. Digest # 03, 2020. IPR Group - Patent 

and Trademark Attorneys. https://iprgroup.info/trademarks-in-the-fashion-industry-digest-03-2020/ 

 

  https:\/\/www.gerbenlaw.com\/blog\/author\/gmahoneygerbenlawfirm-com\/#author. (2021, January 

21). Gucci Trademarks - Gerben Law Firm. Gerben Law Firm -. 

https://www.gerbenlaw.com/trademarks/apparel/gucci/ 

 

 Reuters. (2018, June 12). Louboutin Wins EU Court Battle Over Trademark Red Soles. The Business 

of Fashion. https://www.businessoffashion.com/articles/luxury/louboutin-wins-eu-court-battle-over-

trademark-red-

soles#:%7E:text=%22The%20protection%20of%20Christian%20Louboutin’s,has%20maintained%20f

or%20many%20years.%22 

 

 Shaw, A. (2021, May 21). Not laughing now: Banksy loses second trademark case over famous 

monkey image. The Art Newspaper. https://www.theartnewspaper.com/news/not-laughing-now-

banksy-loses-second-trademark-case-over-famous-monkey-image 

 

https://www.mondaq.com/uk/trademark/786548/the-difference-between-trade-marks-patents-copyright-and-designs#:%7E:text=trade%20marks%20are%20elements%20of,protects%20the%20appearance%20of%20products
https://www.mondaq.com/uk/trademark/786548/the-difference-between-trade-marks-patents-copyright-and-designs#:%7E:text=trade%20marks%20are%20elements%20of,protects%20the%20appearance%20of%20products
https://www.mondaq.com/uk/trademark/786548/the-difference-between-trade-marks-patents-copyright-and-designs#:%7E:text=trade%20marks%20are%20elements%20of,protects%20the%20appearance%20of%20products
https://www.mondaq.com/uk/trademark/786548/the-difference-between-trade-marks-patents-copyright-and-designs#:%7E:text=trade%20marks%20are%20elements%20of,protects%20the%20appearance%20of%20products
https://www.gov.uk/how-to-register-a-trade-mark/what-you-can-and-cant-register
https://www.trademarkhost.com/european-union-trademark#:%7E:text=A%20trademark%20application%20has%20to,Intellectual%20Property%20office%20(EUIPO)
https://www.trademarkhost.com/european-union-trademark#:%7E:text=A%20trademark%20application%20has%20to,Intellectual%20Property%20office%20(EUIPO)
https://www.trademarkhost.com/european-union-trademark#:%7E:text=A%20trademark%20application%20has%20to,Intellectual%20Property%20office%20(EUIPO)
https://iprgroup.info/trademarks-in-the-fashion-industry-digest-03-2020/
https://www.gerbenlaw.com/trademarks/apparel/gucci/
https://www.businessoffashion.com/articles/luxury/louboutin-wins-eu-court-battle-over-trademark-red-soles#:%7E:text=%22The%20protection%20of%20Christian%20Louboutin’s,has%20maintained%20for%20many%20years.%22
https://www.businessoffashion.com/articles/luxury/louboutin-wins-eu-court-battle-over-trademark-red-soles#:%7E:text=%22The%20protection%20of%20Christian%20Louboutin’s,has%20maintained%20for%20many%20years.%22
https://www.businessoffashion.com/articles/luxury/louboutin-wins-eu-court-battle-over-trademark-red-soles#:%7E:text=%22The%20protection%20of%20Christian%20Louboutin’s,has%20maintained%20for%20many%20years.%22
https://www.businessoffashion.com/articles/luxury/louboutin-wins-eu-court-battle-over-trademark-red-soles#:%7E:text=%22The%20protection%20of%20Christian%20Louboutin’s,has%20maintained%20for%20many%20years.%22
https://www.theartnewspaper.com/news/not-laughing-now-banksy-loses-second-trademark-case-over-famous-monkey-image
https://www.theartnewspaper.com/news/not-laughing-now-banksy-loses-second-trademark-case-over-famous-monkey-image
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 Shaw, A. (2020, September 17). Banksy loses trademark battle over his famous Flower Thrower 

image. The Art Newspaper. https://www.theartnewspaper.com/news/banksy-loses-flower-thrower-

trademark-case-calling-his-anonymity-into-question 

 

2.2 Appendix 

 
Source: Andy Warhol, Campbell's Soup Cans, 1962. https://www.moma.org/collection/works/79809 

https://www.theartnewspaper.com/news/banksy-loses-flower-thrower-trademark-case-calling-his-anonymity-into-question
https://www.theartnewspaper.com/news/banksy-loses-flower-thrower-trademark-case-calling-his-anonymity-into-question
https://www.moma.org/collection/works/79809
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Source: Andy Warhol. Marilyn Monroe. 1967. https://www.moma.org/collection/works/61240 
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